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Purpose
This work is an examination of the application to 
enrollment pipeline among GEORGIA MATCH 
participants from claiming a spot to applying to 
enrolling. We also investigate the overlap in 
engagement across USG institutions.

Type of Analysis 
Descriptive. We matched student-level records 
across three data sources: ADC, applicant data ad 
hoc collection, and GEORGIA MATCH data from 
GSFC (students who claimed a spot, where and 
when). We produced system-level tables and 
charts that show the full pipeline from claiming a 
spot to enrolling. And we produced this 
information for each institution. 
We will be presenting on this in detail at an 
upcoming webinar on October 15. 
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Purpose
There was a Senate Subcommittee hearing on college affordability on September 18. We prepared a number of 
materials to answer the committee’s questions on the cost of higher education. 

Overview of what was provided
• Total student loan debt
• Trends in cost of attendance
• Students who lose the HOPE scholarship and subsequent borrowing
• Borrowing peer comparison
• Unmet need for HOPE recipients and non-recipients and Pell recipients and non-recipients
• Total cost of degree completion 

College Affordability Data for Senate Subcommittee
RPA & EDMA



Purpose
 The study aims to better understand the relationship between work, cost of attendance, and student course loads. 

Type of Analysis
Descriptive Analysis: Trend analysis by sex, race/ethnicity, and institution sector 
Predictive Modeling: Double machine learning models are in development to explore causal inference between work 
intensity and academic outcomes.

Overview of Findings
• Students who worked full-time or more tended to be older, female, Black, or Hispanic as compared to students 

who did not work or worked 20 or fewer hours per week.
• Full-time working students were 10.9% more likely to enroll part-time.
• USG undergraduates tend to increase their weekly hours worked as net cost increases; students at state colleges 

had the highest sensitivity to changes in cost as it relates to hours worked. 
• Students working moderate hours (up to 20 hours per week) earned credits similar to non-working students, 

students working 21-39 hour each week earned marginally fewer credits, and those working full-time earned the 
fewest credits.

Working Students
Patrick Harris & CVIOG



Purpose
 The study examines mid-progress attrition (30–95 credit hours) at Fort Valley State University, with the goal 

of identifying risk factors and informing interventions to improve retention and graduation rates. 

Type of Analysis
Contextual Trends: Enrollment patterns, GPA/credit accumulation, financial aid status, and demographics.
Predictive Modeling: Machine learning (Logistic Regression, Random Forest, XGBoost, LightGBM, CatBoost) 
with SHAP interpretability to identify drivers of dropout risk.

Overview of Findings
• Students with high credit hours but a stalled GPA show elevated dropout risk.
• Loan burden predicts attrition more strongly than Pell eligibility alone.
• Online, older, and financially independent students face a higher dropout likelihood.
• CatBoost achieved a recall above 90%, while LightGBM provided balanced accuracy (~75%), supporting 

use for early-warning interventions.

Fort Valley State Dropout Prediction
Patrick Harris & Pardha Annapareddy



Purpose
Determine the return on investment for earning a bachelor’s degree at USG institutions and the earnings premium for 
UGS bachelor’s graduates compared to high school graduates. 

Analytic Approach
• Calculate ROI for USG bachelor’s graduates using cost of attendance and forgone earnings and ten years of wages 

post-graduation.
• Determine whether and when post-graduation earnings exceeds the higher education investment (cost of 

attendance, forgone earnings) 
• Compare cumulative wages (including the initial investment) for bachelor’s graduates to high school graduates (from 

US Census). 

Overview of Findings
On average, USG graduates with 10 years of annual work history post graduation and whose highest degree attained 
is a bachelor’s degree, reach a positive ROI within five years of graduation, some much sooner, and gain an earnings 
premium within 8 years of graduation.

Return on Investment for Bachelor’s Degrees
RPA & CVIOG



Purpose
 This study is a continuation of our initial descriptive exploration of postsecondary enrollment trends among Georgia 

public high school graduates. In this iteration, we focus on predicting the likelihood of college enrollment among 
Georgia public high school graduates based on student characteristics, academic preparation, and HOPE-eligibility. 

Type of Analysis: Logistic regression

Overview of Preliminary Findings
Likelihood of enrolling in college is impacted by student characteristics like race and gender

• Women are more likely to enroll compared to men
• Asian students had the greatest likelihood of enrollment; Hispanic students had the lowest compared to 

white students

Likelihood of enrolling is impacted by HOPE-eligibility
• HOPE-eligible students were more likely to enroll compared to ineligible students; likelihood varies notably 

by race

Likelihood of enrolling is impacted by dual enrollment and AP participation
• Students with dual enrollment or AP experience had a higher likelihood of enrolling compared to their peers 

who did not participate in dual enrollment or AP 

GA High School Graduate Postsecondary Participation
Yanling Ma & Leslie Hodges
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